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       Contraceptive Technology - 19th Edition (CT) (#7019) 

       A Pocket Guide to Managing Contraception
2007-2009 Edition (#8005)  (Call for larger quantities.)

       Teaching Contraception Lecture CD 2007-2009 (#8010)
To use with the Pocket Guide

       Contraceptive Options Chart (11x17) (#6200)

       Contraceptive Options Chart (24x36) (#6300)

Sexual Etiquette 101 & More (College Students) (#4003)

Teen to Teen (#5700)

       Contraceptive Choices (#5200)

Emergency Contraception Kits (#4005)

Bedside Manners (#3100)

Merck Manual on Aging (#3200)

The Midlife Bible (2nd Edition) (#6800)

The G Spot (#5900)

Why Do Men Have Nipples? (#3300)

Why Do Men Fall Asleep After Sex? (#3400)

Is Menstruation Obsolete? (#4016)

MEN-opause (#6900)

The Female Brain (#3600)

Quest for Excellence (#4002)

The Unsayable (#3900)

Teenagers, HIV and AIDS (#4300)

Diary of a Midwife (#4400)

I’d Rather Eat Chocolate (#4200)

Sex and the Seasoned Woman (#3500)

       Something Nice to Do Calendar (#5009)

CALL FOR PRICES ON LARGER QUANTITIES
Sub Total	 ________________
Georgia locations add 7% sales tax	 ________________
15% Shipping	 ________________ 
   (Please call for International Shipping Rates)
Add $1 Handling Fee	 ________________
Total Enclosed	 ________________

$1.00

COST QUANTITY TOTAL
1-4	 79.95 ea.
5-24	 69.95 ea.
25-99	 59.95 ea.
100-499	 54.95 ea.

1-99	 10.00 ea.
100-199	 9.00 ea.
200-299	 8.00 ea.
300 & over	 7.00 ea.

	 10.00 ea.

(min. 4)	 5.00 ea.	          		              
100+	 4.00 ea.

1-5	 19.95 ea.
6-10	 15.95 ea.
11-50	 12.95

	 2.50 ea.

	 5.95 ea.

(min. 10)	 1.00 ea.

(min. 25)	 1.00 ea.

	 14.00 ea.
	
	 18.95 ea.

	 17.95 ea.

	 15.00 ea.

	 13.95 ea.

	 13.95 ea.

	 24.00 ea.

	 11.95 ea.

	 24.95 ea.

	 2.00 ea.

	 25.95 ea.

	 49.95 ea.

	 30.95 ea.

	 19.95 ea.

	 25.95 ea.

	 19.95 ea.	

NEW

NEW

NEW

NEW

NEW

NEW

NEW



Bridging the Gap Communications

www.ManagingContraception.com

Ship to:

Name ______________________________________________________________

Organization _________________________________________________________

Address ____________________________________________________________

__________________________________________  Zip _____________________

Phone No. ________________________  Fax No. ___________________________

Email _______________________________________________________________

We accept check or credit cards: VISA, MasterCard, Discover & American Express

Credit Card No. _______________________________  Exp. Date ______________

Signature __________________________________________________ (required)

Purchase Order No. (Organizations Only) __________________________________

	 The mission of Bridging the Gap Foundation is to improve reproductive health and contraceptive 
decision-making of women and men by providing up-to-date educational resources to the physicians, 
nurses and public health leaders of tomorrow.
	 Our vision is to provide educational resources to the health care providers of tomorrow to help 
ensure informed choices, better service, access, happier and more successful contraceptors, competent 
clinicians, fewer unintended pregnancies and disease prevention.

www.ManagingContraception.com

Mail or Fax this order form with your 
payment to:
Bridging the Gap Communications
120 Peachtree Circle NE
Carriage House
Atlanta, GA 30309

Make checks payable to:
Bridging the Gap Communications

Phone: (404) 875-5001
Fax: (404) 875-5030
Email: info@ManagingContraception.com

Please visit our website:
www.ManagingContraception.com
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